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Society has long created blanket definitions of generations ...

but we can’t simply put Gen Z in a box.

Gen Z —

Generation of
Contradictions

* Gen Z is different.
« Different from Millennials.
« Different from each other.

* Different from your
preconceived notions.




MILLENIALS €13\ 4

PC Smartphones

1st Gen Internet/Dial-Up 4G/5G

CD/DVD Streaming

MTV YouTube, Tik Tok

War on drugs Legalized Marijuana

Cold War Terrorism

AIDS COVID

The world is a dangerous Schools and public places no longer safe

place, and we need to
protect you

Helicopter parents Teach to protect themselves
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Source: EY.com, https://assets.ey.com/content/dam/ey-si

ley-com/en_us/topics/advisory/ey

gen-z-contrad

tions-april-2020.pdf
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Source: EY.com, https://assets.ey.com/content/dam/ey-sites/ey-com/en_us/topics/advisory/ey-gen-z-contradictions-april-2020.pdf
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Stressed 35% High achievers Fear of not being enough
Strivers
Big Plans, 18% Expect to do well, little Expect to do well and make
Low Energy effort money but aren’t necessarily
5 willing to put in the effort.
O F Carefree 16% The definition of “go with May not drive change, they'll
Constituents the flow” be the ones who adopt it into
G E N Z the mainstream.
Authentic 16% Motivated by obligationto  Obligation to save the world,
Activists save the world and the fear of what will
happen if they don't.
Secluded 15% Focused on being the best Not money or accolades, but
Perfectionists for the love of what they do.
Source: EY.com, https:/assets.ey.com/content/dam/ey-sites/ey-com/en_us/topics/advisory/ey-gen-z-contradictions-april-2020.pdf
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ATTRACT & RETAIN STRESSED STRIVERS

WANT TO BE THE BEST PRIORITIZE PRIORITIZE WANT A JOB
INDEPENDENCE EARNING WHAT OTHERS RESPECT
THEY GET
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ATTRACT &
RETAIN
AUTHENTIC
ACTIVISTS

Make a difference in the world

Want to enjoy their work

Interested in environmental issues

Change things that are wrong in the
world
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ATTRACT & RETAIN
SECLUDED PERFECTIONISTS

Want to be the best, but it's not about the money

Want to enjoy their work
Intrinsically motivated
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ATTRACT & RETAIN

CAREFREE CONSTITUENTS

Living in the

moment
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My Job Makes

a Difference
Stressed 70%
Strivers
Big Plans, 0%
Low Energy
Carefree NA

Constituents

Authentic 100%
Activists
Secluded 0%

Perfectionists

Others Admire Enjoy My Job Be Best

My Job
44%

0%

0%

0%

0%

/Life Now at My Job
81% 48%
87% 0%

100% NA
100% Low
100% 100%
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GEN Z

 Individualism

* Instant access

* Interaction

» Transparency and trust

» Diversity and inclusiveness
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Thank you. Questions?

irawolfe.com

In order to receive your continuing education certificate(s) for this program, you must complete the
online evaluation. The link can be found in the continuing education section of the program guide.




